VWINNING WITH DATA: ATTRACTING
MORE VISITORS
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WHY WE DEVELOPED POURQUOI AVONS-NOUS
THE DATA CREE LE CONSORTIUM
COLLECTIVE. DE DONNEES
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CANIADIAN TOURISM DATA COLLECTIVE

HTTPS://AWNVUV. TOURISIVIDATACOLLECTIVE.CA/

CONSORTIUM DE DONNEES
TOURISTIQUES CANADIENNES

HTTPS://\WVUUV.CONSORTIUNMIDEDONNEESTOURISTIQUES.CA/



TRAVELLER QUIZ

222224 HTTPS:/ /W TOURISIVIDATACOLLECTIVE.CA/SEGIENTATION/ TRAVELLER-QUIZ

QUESTIONNAIRE DU VOYAGEUR

HTTPS://AWVVAV.CONSORTIUNVIDEDONNEESTOURISTIQUES.CA/SEGIVIENTATION/QUESTIONNAIRE-VOYAGEUR



https://www.tourismdatacollective.ca/segmentation/traveller-quiz
https://www.consortiumdedonneestouristiques.ca/segmentation/questionnaire-voyageur

MEET YOUR MATCH

HTTPS://AMVWUV.TOURISIVIDATACOLLECTIVE.CA/SEGVIENTATION/DESTINATION-

TROUVER VOTRE PUBLIC

HTTPS://AWVVUV.CONISORTIUMDEDONNEESTOURISTIQUES.CA/SEGIVIENTATION/Q
UESTIONNAIRE-DESTINATIONS



https://www.tourismdatacollective.ca/segmentation/destination-quiz
https://www.tourismdatacollective.ca/segmentation/destination-quiz
https://www.consortiumdedonneestouristiques.ca/segmentation/questionnaire-destinations
https://www.consortiumdedonneestouristiques.ca/segmentation/questionnaire-destinations

THANK YOU
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